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5 November 2025

 

NEXUS APPOINTED BY TIMOR-LESTE TO PROMOTE SECOND LICENSING ROUND 

Aspermont (ASX:ASP, FRA:00W), the global leader in B2B media for the resource sectors, continues 

to accelerate the growth of Nexus, its strategic marketing and communications division, with the 

latest government partnership secured with Timor-Leste’s Autoridade Nacional dos Minerais (ANM). 

Now in only its second year of operation, Nexus has become the trusted marketing partner for the 

global mining industry. Through multi-year collaborations with the Kingdom of Saudi Arabia, the 

Australian Government, and leading companies such as BHP, Rio Tinto, and ThyssenKrupp, Nexus 

has demonstrated its ability to shape, deliver, and scale credible, data-driven campaigns that reach 

the world’s most influential mining audiences. 

The Timor-Leste appointment reflects Nexus’s rapidly growing reputation for supporting national-

level resource strategies. Working alongside the ANM, Nexus will deliver targeted campaigns, 

investor briefings, and thought-leadership programs designed to raise international awareness, 

attract qualified investment, and position the country as a responsible and competitive mining 

jurisdiction. 

With over three million digital users worldwide and more than 560 years of combined editorial 

heritage across its brands, Aspermont provides the credibility, reach, and depth of insight that make 

Nexus uniquely effective in connecting governments, investors, and the global mining community. 

Alex Kent, Managing Director of Aspermont, said: 

“Nexus is becoming one of the most exciting growth stories within Aspermont. In just two years, 

it has secured a portfolio of high-profile partnerships with governments and major resource 

companies, demonstrating its strength as a scalable, high-margin business that enhances the 

quality and diversity of our revenues.” 
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Joshua Robertson, Chief Marketing Officer of Aspermont, said: 

“Nexus’s success comes from a unique combination of editorial authority, proprietary data, and 

access to a trusted global audience of over three million mining professionals. Our partnerships 

show that the industry values a credible voice backed by real insight. The addition of Timor-Leste 

reinforces our trajectory as we continue to scale Nexus with new talent and new opportunities.” 

ABOUT NEXUS 

Nexus website – www.thinknexus.com 

Aspermont launches creative agency, Nexus - 

https://announcements.asx.com.au/asxpdf/20240227/pdf/060v4zm5dyhh7l.pdf 

Aspermont confirms partnership with Saudi Arabia to support Vision 2030 - 

https://announcements.asx.com.au/asxpdf/20230206/pdf/45l9sx4sj26q64.pdf 

 

For further information please contact: 

Aspermont Limited 

Alex Kent, Managing Director +44 207 216 6060 

Joshua Robertson, CMO, +65 8468 9145 

David Straface, Company Secretary +61 8 6263 9100 

About Aspermont 

Aspermont is the leading media services provider to the global resource sectors. Aspermont has 

built a commercial XaaS model for B2B media which distributes high value content to a growing 

global audience. This versatile model can be scaled to serve new business sectors in new countries 

and languages. As Aspermont global (paid) audiences continue to grow, this opens new 

opportunities to monetise Aspermont’s vast data base data which are being addressed as new 

hirings expand the group knowledge capital and capabilities. 

Aspermont is listed on the Australian Stock Exchange and quoted on the Frankfurt Stock Exchange. 

The company has offices in UK, Australia, Brazil, USA, Canada, Singapore and the Philippines. 

For more information please see: www.aspermont.com 
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