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ADJUSTMENT OF APPENDIX 4E  

 

Live Verdure Ltd (ASX: LV1) (“LV1”, “Live Verdure” or the “Company”), owner of Health & Wellness brands 
Edible Beauty and 13 Seeds, and strategic partner of Decidr.ai (“Decidr”), expects to release the final 
audited results for the financial year ended 30 June 2024 later today. 
 
The Appendix 4E released on 30 August 2024 included unaudited financial results. 
 
The finalisation of the audit for the year ended 30 June 2024 resulted in the profit or loss in the 
Appendix 4E released being adjusted as follows: 
 

• Options issued to a consultant were independently valued and a non-cash expense was 
recorded in the financial audited results in the amount of $2,848,272. This increased the loss 
in the period by $2,848,272 and increased the balance of share-based payments reserve in 
equity by $2,848,272. The net asset position remained unchanged.  

 
 
-Ends- 
 

For further information, please contact: 

David Brudenell 
Non-Executive Chairman 
E: dbrudenell@liveverdure.com.au 

This announcement has been authorised for release by the Board of LV1. 
 

 
About Live Verdure (ASX:LV1) 
 
Live Verdure is an Australian Health, Wellness, and Skincare company making a range of naturally based products with 
effective active ingredients. Its products are primarily sold Direct-to-Consumer (D2C), via eCommerce digital marketing 
channels to existing and new customers. Live Verdure is committed to making innovative products that are high quality, 
sustainable and provide effective results for their consumers. 
 
The company is also focused on delivering growth and business-wide optimisations by developing and deploying cutting-
edge technical applications into the existing 13 Seeds and Edible Beauty business ecosystems. LV1 will also leverage this 
technology to fuel innovation through new product development, allowing its existing businesses to develop pioneering new 
products, services, and customer experiences in the plant-based food, nutraceutical and skin care markets, to unlock rapid 
growth and gain a competitive edge for its existing businesses and its go-to-market strategy. 
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