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Legal disclaimer
This presentation contains general information about the activities of Oneview Healthcare PLC (ABRN 610 611 768) (Oneview or Company) which is current as at 28 August 2023. It is in summary

form and does not purport to be complete. It presents financial information on a statutory basis, prepared in accordance with International Financial Reporting Standards (IFRS), as well as

information provided on a non-IFRS basis. This presentation is not a recommendation or advice in relation to Oneview or any product or service offered by Oneview. It is not intended to be relied

upon as advice to investors or potential investors, and does not contain all information relevant or necessary for an investment decision. It should be read in conjunction with Oneview’s other

periodic and continuous disclosure announcements filed with the Australian Securities Exchange, and in particular the Half Year Results for the period to 30 June 2023 and the Full Year Results for the

period to 31 December 2022. These are also available at www.oneviewhealthcare.com.

No representation or warranty, express or implied, is made as to the accuracy, adequacy or reliability of any statements, estimates or opinions or other information contained in this presentation. To

the maximum extent permitted by law, Oneview, its subsidiaries and their respective directors, officers, employees and agents disclaim all liability and responsibility for any direct or indirect loss or

damage which may be suffered by any recipient through use of or reliance on anything contained in or omitted from this presentation. No recommendation is made as to how investors should make

an investment decision. Investors must rely on their own examination of Oneview, including the merits and risks involved. Investors should consult with their own professional advisors in connection

with any acquisition of securities.

The information in this presentation is for general information only. To the extent that certain statements contained in this presentation may constitute “forward-looking statements” or statements

about “future matters”, the information reflects Oneview’s intent, belief, or expectations at the date of this presentation. Subject to any continuing obligations under applicable law or any relevant

listing rules of the Australian Securities Exchange, Oneview disclaims any obligation or undertakings to disseminate any updates or revisions to this information over time. Any forward-looking

statements, including projections, guidance on future revenues, earnings and estimates, are provided as a general guide only and should not be relied upon as an indication or guarantee of future

performance. Forward-looking statements involve known and unknown risks, uncertainties and other factors that may cause Oneview’s actual results, performance or achievements to differ materially

from any future results, performance or achievements expressed or implied by these forward-looking statements. Any forward-looking statements, opinions and estimates in this presentation are

based on assumptions and contingencies which are subject to change without notice, as are statements about market and industry trends, which are based on interpretations of current market

conditions. For example, the factors that are likely to affect the results of Oneview include, but are not limited to, general economic conditions in any of the territories in which Oneview operates,

exchange rates, competition in the markets in which Oneview will operate and the inherent regulatory risks in the business of Oneview. Neither Oneview, nor any other person, gives any

representation, assurance or guarantee that the occurrence of the events expressed or implied in any forward-looking statements in this presentation will actually occur. In addition, please note that

past performance is no guarantee or indication of future performance.

This presentation does not constitute an offer to issue or sell, or solicitation of an offer to buy, any securities or other financial products in any jurisdiction. The distribution of this presentation

outside Australia may be restricted by law. Any recipient of this presentation outside Australia must seek advice on and observe any such restrictions. This presentation may not be reproduced or

published, in whole or in part, for any purpose without the prior written permission of Oneview.

All amounts are in Euros unless otherwise specified.

All references starting with FY refer to the financial year ended 31st December 2022. H1 refers to the period ended 30th June 2023 (H1 23).
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Our vision

To power personalised, 

exemplary care experiences
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H1 23 in Review

5
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H1 23 Overview

6

• Excluding once-off income and costs from settlement of the Regis legal case reflected in 2022 
of €1.29 million, the loss from continuing operations reduced by 30%.

• Post-pandemic sales momentum continues to build. This half year represented the largest 
volume of net new contract signings in the Company's history. All new customers this year are 
for Cloud products.

• Development commenced on the BYOD product, for delivery in Q4 2023; this product is 
expected to materially expand the serviceable market and eliminate friction in the sales cycle.

• Baxter Value Added Reseller agreement signed; this partnership represents a potential step-
change in the company’s growth profile.

• A$22.8m capital raise (completed in August 2023), including over-subscribed SPP, will be used 
to capitalise on growth opportunities, develop the BYOD product, deliver sales and marketing 
strategies, and provide general working capital.
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1 Excluding depreciation, amortisation, impairments, restructuring costs and non-cash expenses

Recurring 

Revenue €3.32 ▲ 11%
Total 

revenue €4.36 ▲ 11%

Gross 

margin €2.83 ▲ 14%
Gross 

margin % 65%▲ 2%

Operating 

Expenditure €5.68 19%
Operating 

EBITDA (€3.97) 17%

Net loss after tax (€4.46) 12%
Net loss exc. Regis 

proceeds
30%

Currency figures shown in millions of Euros

H1 23 Financial Highlights

7
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H1 23 Highlights

16% growth in contracted 

beds from 14,475 to 

16,8751. Further 645 beds 

contracted in August

Value-Added Reseller 

partnership signed with Baxter 

International after competitive 

selection process

Strong sales pipeline, 

reflecting Gartner’s 

assessment of IPC reaching 

“plateau of productivity”2

5 new customers for Cloud 

products, including first 

European Cloud customer

8

20% growth in live beds to 

11,4471. Accelerated 

deployment scheduled for 

H2 2023 onwards

BYOD development 

commenced and ahead of 

schedule

Completed A$22.8m capital 

raise with SPP 

oversubscribed by 180%3

Selected as vendor of choice 

for 2 further prospective 

customers, representing 

additional 2,345  beds

Value Framework enhanced, 

to define and measure 

customer value

1 As of June 30th 2023
2 Gartner hype cycle for the Real-Time Health System. The “Plateau of Productivity” 

represents the point at which a technology reaches maturity and wide-spread adoption
3 Capital raise was completed in August 2023 
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New customer wins

9

North America ANZ Europe

€9.9m
Aggregate 

TCV1

€1.6m
Aggregate 

ARR2

1 Minimum Total Contract Value (TCV) for the new customer wins
2 Aggregate Annualised Recurring Revenue (ARR) for the new customer wins
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Expansions/Upgrades

10

600 bed upgrade to Gen 3 and contract extended for a 

further 3 years

1,045 bed expansion now substantially complete, on-

schedule, having commenced in January

2 hospitals out of the 10 expansion hospital sites now live –

installation in 3rd & 4th hospitals now underwayF
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Product Innovation

12
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Product Innovation
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BYOD Execution Update

14

• BYOD Phase 1 in delivery and expected to 

complete in Q4 2023, ahead of schedule

• Leveraging resource augmentation to 

accelerate delivery and manage operating 

costs

• Sales and marketing activities commencing Q3 

2023

• BYOD Pilot to commence in Q4 2023, to 

measure engagement and satisfaction, and 

refine solution

• BYOD General Availability release in Q1 2024
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Empowering patients and optimising 

hospital care with a seamless, 

personalised and mobile 

experience can produce benefits, 

potentially including the following
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H1 23 Financial Results

16
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HY 23 Income Statement

17

• Recurring revenue increase of 11%. Increased installation 

rates coming out of Covid and facilitated by faster Cloud 

deployments

• Total revenue up 11%. Revenue from US customers now 70% 

of total revenue, up from 58% in prior year.

• Material increase in revenue growth in the second half of this 

year expected as projects signed last year go live and 

installation work commences on new logos signed in H1

• Gross Margin increased by 2 percentage points from 63% to 

65%

• Operating expenses decreased by 19% due to cost reduction 

program implemented in Q4 2022 incorporating headcount 

reductions and office footprint downsizings. Office rent costs 

decreased by 30% compared to H1 2022

• EBITDA loss decreased by €0.8m

• Loss after tax decreased by €0.6m. Excluding one-off Regis 

legal settlement gain in 2022, loss after tax decreased by 30%

€ millions
VARIANCE % 

HY23 HY22 (HY23 – HY22)

Recurring revenue 3.32 2.99 11%

Non-recurring revenue 1.04 0.92 12%

Total revenue 4.36 3.91 11%

Cost of sales (1.53) (1.44) 6%

Gross profit 2.83 2.47 14%

Gross profit % 65% 63% 2%

Other income -   1.36 N/A

Sales and marketing expenses (1.17) (1.63) (28%)

Product development and delivery expenses (3.32) (4.01) (17%)

General and administrative expenses (1.19) (1.35) (11%)

Operating EBITDA - continuing operations (2.85) (3.16) (10%)

Non cash share based payment expenses (1.12) (1.62) (31%)

EBITDA (3.97) (4.78) (17%)

Depreciation (0.25) (0.23) 10%

Amortisation (0.10) (0.12) (16%)

EBIT (4.32) (5.13) (16%)

Net finance costs (0.11) 0.10 (208%)

Loss before tax (4.43) (5.02) (12%)

Income tax expense (0.03) (0.03) 6%

Loss after tax (4.46) (5.05) (12%)
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HY 23 Balance Sheet

18

• Cash balance of €2.6m as at 30 June 2023. Recent 

Equity raise of A$22.8m (€13.6m) before costs from a 

Placement and an oversubscribed SPP has provided 

strong platform for growth

• Property, plant and equipment and lease liabilities 

increased with new materially lower cost lease for 

Dublin premises (payments capitalized over life of 

lease)

€ millions
as at as at

30-Jun-23 31-Dec-22

Assets

Cash and cash equivalents 2.61 6.41

Trade and other receivables 2.32 3.34

Property, plant and equipment 1.06 0.61

Intangible assets 0.18 0.26

Other assets 2.57 2.12

Total assets 8.74 12.75

Liabilities

Payables (6.35) (6.70)

Lease liabilities (0.98) (0.54)

Deferred income (2.47) (3.25)

Total liabilities (9.80) (10.50)

Net assets (1.06) 2.26

Equity

Equity 120.90 120.90

Reserves 5.90 5.11

Retained losses (127.86) (123.76)

Total equity (1.06) 2.26
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HY 23 Cash Flow

19

• Net cash of €2.6m at 30 June 2023. Recent Equity raise of 

A$22.8m (€13.6m) before costs has provided cash runway 

to capitalise on growth opportunities

• Total operating cash outflow of €3.4m is €1.7m lower 

than the PCP due to higher receipts from customers and 

lower costs arising from the cost reduction program 

implemented in Q4 2022

• Adjusting for the one-off Regis legal settlement proceeds 

in 2022, operating cash outflows are €3m lower than the 

PCP

€ millions
HY23 HY22

Cash flows from operating activities

Receipts from customers 4.16 2.83

Legal claim settlement proceeds -   1.36

Payments to suppliers and empoyees (7.50) (9.24)

Finance charges paid, net (0.08) (0.06)

Income tax paid (0.04) 0.01

Net cash used in operating activities (3.46) (5.10)

Cash flows from investing activities

Purchase of property, plant and equipment (0.07) (0.04)

Purchase of intangible assets (0.01) -   

Net cash used in investing activities (0.08) (0.04)

Cash flows from financing activities

Transaction costs paid -   (0.14)

Repayment of lease liabilities (0.18) (0.14)

Net cash used in financing activities (0.18) (0.29)

Net decrease in cash (3.72) (5.43)

Foreign exchange impact on cash and cash equivalents (0.08) 0.26

Cash and cash equivalents at beginning of period 6.41 15.18

Cash and cash equivalents at end of period 2.61 10.01
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Outlook
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Market drivers

• Staffing challenges: nursing staff shortages and 

staffing costs require new approaches to care delivery, 

enabled by technology1.

• Consumer expectations: patient expectations of care 

experiences are evolving, catalysed by the pandemic2.

• New construction: healthcare construction funding 

increased by 35.7% between 2019 and 2023 in the US3

• Digital transformation: increasing digitalization in 

healthcare, with better patient experience the top 

desired outcome4.

• Virtual nursing: bedside technology enables virtual 

nursing programs, which are increasing at a rate of 34% 

in the US market5.

• Workflow optimization: streamlining processes to 

reduce the burden on nursing by 1 – 12 minutes per 

nurse call button press avoided6.

• Standardization: hospital systems seeking a standard 

technology platform to enable in-room digital 

innovation and ensure a consistent patient experience7.

• Strategic solutions: in the US, an estimated 821 

hospitals are seeking new patient engagement 

solutions to replace tactical solutions deployed during 

the pandemic8.

Macro drivers Micro drivers

1 McKinsey: The productivity imperative for healthcare delivery in the US
2 KLAS: Patient Perspectives on Patient Engagement Technology 2022
3 St Louis Fed: Total Construction Spending for the US market 
4 Deloitte: Digital Transformation in Healthcare
5 HealthTech Magazine: the rise of the virtual nurse

6 Oneview customer data
7 Oneview customer feedback and RFP analysis
8 Fierce Healthcare: Digital Health should brace for a ‘significant amount 

of churn as hospitals reconsider COVID-era tech contracts
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Integrations

New revenue generating opportunities

Care Experience Platform

Patient TV/Tablet My Stay Overview

Unifying a hospital’s systems, content and services into one digital platform

Powered by integrations 

with the Smart Hospital

Virtual Care & 

Interpretation
Dietary

IoT/Building 

Automation

Clinical 

Communication

Electronic Health 

Record

Digital Door Sign Patient’s Device
(In development)

Existing revenue stream
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Contracting these 

beds is expected to 

bring ONE to 

~AUD$18m of 

recurring revenue

16,058 

2,345 

Contracted Negotiations BAX

~3,000-5,000Beds contracted/currently in negotiations

28 August 2023 28 August 2023

Statements on this page (excluding "Contracted") are "forward-looking statements" and are subject to risks and uncertainties

Potential addition of 

beds currently in 

negotiation will give 

ONE a clear path to 

cash flow breakeven

Illustrative impact of additional BAX and BYOD beds if contracted.1

Diagram not to scale.

BYOD

Value Story Relaunch
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Questions
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