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• This presentation may contain forward looking statements including 
statements regarding our intent, belief or current expectations with 
respect to Motio’s businesses and operations, market conditions, results 
of operation and financial condition, capital adequacy, specific provisions 
and risk management practices. Readers are cautioned not to place 
undue reliance on these forward-looking statements.

• Motio does not undertake any obligation to publicly release the result of 
any revisions to these forward-looking statements to reflect events or 
circumstances after the date hereof to reflect the occurrence of 
unanticipated events. While due care has been used in the preparation of 
forecast information, actual results may vary in a materially positive or 
negative manner. Forecasts and hypothetical examples are subject to 
uncertainty and contingencies outside Motio’s control. Past performance 
is not a reliable indication of future performance.

The material in this presentation has been prepared by Motio Ltd (“Motio”) 

and is general background information about Motio’s activities current as at 

the date of this presentation. This information is given in summary form and 

does not purport to be complete. Information in this presentation, including 

forecast financial information, should not be considered as advice or a 

recommendation to investors or potential investors in relation to holding, 

purchasing or selling securities or other financial products or instruments and 

does not take into account your particular investment objectives, financial 

situation or needs.

Before acting on any information you should consider the appropriateness of 

the information having regard to these matters, any relevant offer document 

and in particular, you should seek independent financial advice. All securities 

and financial product or instrument transactions involve risks, which include 

(among others) the risk of adverse or unanticipated market, financial or 

political developments and, in international transactions, currency risk.

Disclaimer
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Thanks for joining.

• Who is motio, what do we do?

• Annual report – areas of explanation

• Our progress thus far

• Capital update

• Our growth and the team – Our business is ready to get much bigger

• Liquid Thinking update
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What is our business? 
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Our business

Motio is a leading Audience Experience & Digital Place-Based 

media company. 

It is focussed on creating engaging content & utility 

communication for brands, customers and its commercial 

partners across its expansive digital marketing environments. 

Its networks leverage long dwell time, delivering powerful, 

contextual connections to audiences, underpinned with first 

party data and location intelligence technology.
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Without the jargon
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What we do, without the jargon.

• Motio is a media sales company supported by software, data and content

• We sell advertising in over 1,000 locations around Australia in different environments as well as software in our sports business

• We create video and imagery for the displays and make it look amazing for the audiences in the locations (we are bloody good at this)

• This video, images and information helps people when they are in these locations 

• Motio’s revenue is created by selling the advertising in between this great content 

• We almost always look at placing our displays within locations that have really long dwell times

• We allow the places that we have agreements with to also use our displays free of charge using state of the art software

• When we do this, people are much more likely to watch the ads and buy advertisers products

• We also get data about the people that visit our locations.

• This data enables us to tell advertisers with great certainty that the people they think should buy their products are in our locations and much 

more likely to see their ads and be Interested in them

• We use amazing software to help us bring all of these areas together.
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• In the last 12 months we have established a network of 600 Medical Centres, 70 Indoor Sporting Centres and 500 Petro 

retail locations. 

• Over the last 2 years we have changed our business substantially.

• From a business that had reached its last legs to a business that has a long term sustainable future and continuing to 

grow.

• Motio is a business that is ready to grow and has the people and infrastructure in place to become a whole lot bigger.

The past couple of years
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Annual Report – areas of explanation

F
or

 p
er

so
na

l u
se

 o
nl

y



Adjusted EBITDA FY22

Increase n

Decrease n

Total n
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$527,605 , 20%

$1,428,648 , 54%

$489,699 , 18%

$84,619 , 3%

$14,918 , 1% $115,902 , 4%

Operating Activities n $   527,605

Acquisition of Liquid Thinking n $   489,699 

Other acquisition Expenses n $     84,619

Investment IN PPE n $1,428,648

Other investing activities n $     14,918

Financing activities n $   115,902

$73,060.00 

$1,210,871.00 

$42,459.00 

$63,794.00 

$27,630.00 

$10,744.00 

Motio Health – Site Structure n $ 1,210,871

Motio Play – Site Structure n $      73,060

Helpdesk Support Development n $     63,794

Innovation R&D n $     42,459

Office Computer Equip n $     27,630 

CMS Activation Fees n $     10,744

TOTAL $1,428,648

Property, Plant & 
Equipment breakdown

Cash utilisation breakdown

Cash deployment
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Operations & IT

26%

Sales & Marketing

39%

Exec & Finance

35%

FY23 Projected employment

Operations & IT

23%

Sales & Marketing

48%

Exec & Finance

29%

FY22 employment breakdown

$1,132,130.00

$552,691 $678,750

$1,314,264

$671,127 $916,125

Employment
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Revenue breakdown
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Media

83%

Programmatic

2%

Software & 

Payments

15%

Media

80%

Programmatic

6%

Software & 

Payments

14%

FY21 Breakdown by channel FY22 Breakdown by channel

Revenue breakdown
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76.0% 76.0%

FY22 Group GM%, 
70.2%

FY21 Group GM%, 
69.0%

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

120.0%

Health Play

FY21 GM % FY22 GM %

Gross margin remained stable

F
or

 p
er

so
na

l u
se

 o
nl

y



Progress in FY23
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Local Direct National Programmatic Software & Payments

Revenue since July 1 as a percentage on FY22

+17%

+233%

+104%

+296%

+139%

Revenue generated July 1 to September 14, 2021 (FY22) to the same corresponding period this year (FY23)

FY22 at  = 100 n

FY23 % on FY22 n
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motioHealth

brands & campaigns
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motioPlay

brands & campaigns
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motioGo

brands & campaigns
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Set for growth
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Cash & capital
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• Current cash at bank is $2.01M (as at September 14)

• Motio has been operationally cash flow positive this financial year

• $366K in known capital & R&D projects this financial year

• Anticipate being close to cash flow break even or positive this financial year

• Expectation to maintain $1.4M-$1.65M cash in bank after capital costs in FY23

• Remain debt free and have no requirement for additional cash funding with current operations

• The team, the network and software business is built and in growth

Cash & capital
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Motio’s management and board are committed to 

organic and acquisitive growth that makes sense for the 

business and its shareholders.
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Our team.

F
or

 p
er

so
na

l u
se

 o
nl

y



The things we value
Our values set the standards we expect, encourage and celebrate in our team and partners. They guide 

our decision making and position us to achieve our purpose.

Team play

01 We know that for motio to win, it takes all of us to 

make it happen. We celebrate teamwork and 

prioritise it over the individual.

02
Communication

Our commitment to communication and making sure 

the team and our partners are informed is paramount 

to our success. We are committed to telling it like it is, 

the good, the bad and the ugly.

Openness

03 We highly value the quality of being receptive to new ideas, 

opinions and arguments. We love it when people are curios, 

know there strengths and weaknesses and embrace them. 

Equity

04Motio is committed to widening participation, 

promoting ownership, fairness and behaving with 

proprietary interest to increase success for all.
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Liquid Thinking update
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Leverage Motio’s proven Business 

Development and Client Acquisition 

experience to expand client base in the 

UK and New Zealand.

Our strategy

Continue roll out of Online Payment 

platform across all existing Spawtz client 

base.

Increase adoption of Online Payment 

functionally across player universe.

Review Product Development Roadmap 

and align to Audience Experience and 

Revenue Growth channels.
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Questions
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DOCUMENT NAME HERE

Level 15

189 Kent Street Sydney

Motio Limited ASX: MXO
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