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FY16 REVENUE GROWTH
Mpire’s financial track record reflects the company’s consistent growth
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$32.1M
REVENUE

171%^ $3.4M
LOSS BEFORE TAX

67%

^
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FY16 OPERATIONAL HIGHLIGHTS
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INCREASE IN 

CLIENT BASE

INCREASE IN 

SUPPLY NETWORK

INCREASE IN 

REVENUE PER CLIENT

78% 109% 53%
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FY16 OPERATIONAL HIGHLIGHTS
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INCREASE IN 
PRODUCT UPDATES

INCREASE IN 
GLOBAL HEADCOUNT

INCREASE IN 
CONVERSIONS DELIVERED

48%
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$7.6M
WORKING CAPITAL

$5.54M
CASH

CASH & WORKING CAPITAL POSITION AT 30 SEPTEMBER 2016
Mpire is well positioned to continue strategic business growth
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Sustainable growth through innovation
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INNOVATION
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Continued development of 

screening and monitoring 

techniques to safeguard the 

quality of our network and the 

traffic our clients receive.

nxus® provides our competitive advantage, 
affording our team, clients and partners 
superior functionality while serving as a 
foundation for future innovation.  

Moving into FY17, our technology strategy continues to focus on: 

Collecting and analysing data 

from a larger number of raw data 

points to enhance understanding 

of the consumer journey, before 

and after conversion.

Implementing machine learning 

to automate analysis and 

optimisation from our immense 

data supply.

Development of self-service tools 

to appeal to new markets and 

increase margins.

Insight  
Granularity

Advertiser 
Self-Serve Portal

Automated 
Optimisation 

TrafficGuardTM
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Performance 
Model

Industry Collaboration
TrafficGuard TM

Performance 
Model

Com
pliance Monitoring

INNOVATION

10

Online-advertising fraud is estimated to cost 

advertisers in excess of US$50 billion over the next 

decade. The magnitude of the problem is driving 

unprecedented demand from advertisers for 

transparency and quality. 

Network quality has always been a priority for Tech 

Mpire. October saw the launch of Tech Mpire’s 

proprietary, anti-fraud solution, TrafficGuard™, to 

complement and bolster exisiting quality-control 

measures. 

TrafficGuard™
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TrafficGuard™

Using machine learning to detect 

and constantly learn from 

suspicious behaviour, 

TrafficGuard is the recent 

addition to Tech Mpire’s already 

formidable anti-fraud defences.

TrafficGuard removes the 

fraudulent traffic which skews 

performance  data , driving more 

informed optimisation decisions. 

This means better performance 

on advertising campaigns.

TrafficGuard will be used to 

facilitate compliance amongst 

Tech Mpire’s supply network.  

TrafficGuard provides our 

partners visibility into the quality 

of their traffic to help them 

safeguard their reputations. 

TrafficGuard, along with Tech 

Mpire’s other quality-control 

measures, represent the 

Company’s proactive approach to 

quality which will result in growth 

of the client base, and in turn, 

revenue.

Satisfy Growing 
Advertiser Needs

Formidable 
Anti-Fraud Fortress 

Performance 
Through Quality

Working with Supply 
Partners 
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Advertiser self-serve portal
The development of the advertiser self-serve portal is on schedule for launch in the December quarter.  
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INNOVATION
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The self-serve portal will 

automate significant amounts of 

work, previously conducted by 

human resources.  While we will 

always need our exceptional 

account managers, with 

automation, we can scale faster 

and increase margins.

The expertise honed in the 

development of our advertiser 

self-serve portal will be utilised 

further as we continue to drive 

operational efficiencies. This is 

only the beginning of Tech 

Mpire’s long term technology 

strategy.

The development of a low touch, 

self-serve solution  will make it 

feasible for Tech Mpire to serve a 

new segment of the market. 

Through automation,  the self-serve 

portal will be able to provide 

services to advertisers with smaller 

budgets. Collectively, these 

advertisers represent  significant 

online ad-spend.

Efficiency Through 
Automation 

New Market 
Segments

Foundations For 
Further Development

The Long Tail of  
Online Advertising

Advertiser self-serve portal
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Tech Mpire is strengthened by the acquisition of Appenture
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INVESTMENT OPPORTUNITY
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Solid financial performance

Annual revenue for FY16 grew by 171% to reach $32.1 

million, significantly outperforming internal revenue 

targets.

Innovative technology

Our proprietary network platform is continuously 

evolving to offer greater value and visibility to both 

clients and supply partners.

Expanding global market
We operate within an expanding market, with online 

advertising estimated to be worth $260 billion by 2020.

Strong market validation
Mpire’s extensive selection of supply partners helped to 

deliver almost 18 million conversions to our growing 

advertiser client base (up 78%) over FY16. 

Performance Driven

Tech Mpire’s performance model ensures that every 

dollar our clients invest in digital advertising has a 

predetermined attributable conversion.

Focused growth strategy 

Tech Mpire’s long term strategy will continue to see 

resources directed into assets that will deliver 

sustainable profitability into the future.
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This presentation contains summary information about Tech Mpire Limited (Tech Mpire) and is current as at 23 October 2016. The information in this presentation is of general background and does not purport to be complete. 


This presentation is not investment or financial product advice (nor tax, accounting or legal advice) and is not intended to be used for the basis of making an investment decision. Investors should obtain their own advice before making any 
investment decision.


This document has been prepared based on information available at the time of preparation. No representation or warranty, express or implied, is made as to the fairness, accuracy or completeness of the information, opinions and conclusions 
contained in this presentation.


Some of the statements appearing in this presentation are in the nature of forward looking statements. You should be aware that such statements are only predictions based on assumptions, and are subject to inherent risks and uncertainties. Those 
risks and uncertainties include factors and risks specific to the industry in which Tech Mpire operates as well as general economic conditions, prevailing exchange rates and interest rates and conditions in the financial markets.


Actual events or results may differ materially from the events or results expressed or implied in any forward looking statement. Neither Tech Mpire, or their officers or any person involved in the preparation of this presentation makes any 
representation or warranty (express or implied) as to the accuracy or likelihood of fulfilment of any forward looking statement, or any events or results expressed or implied in any forward looking statement, except to the extent required by law. You 
are cautioned not to place undue reliance on any forward looking statement. The forward looking statements in this presentation reflect Tech Mpire’s views as at the date of this presentation. 


To the maximum extent permitted by law, Tech Mpire and its related bodies corporate (as that term is defined in the Corporations Act) and the officers, directors, employees, advisers and agents of those entities do not accept any responsibility or 
liability including, without limitation, any liability arising from fault or negligence on the part of any person, for any loss arising from the use of the presentation or its contents or otherwise arising in connection with it.
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